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COMPANY CERTIFICATIONS

SAFETY QUALITY ENVIRONMENTAL
150 9001
UNI SO 45001 IS0/ FS;:CZZOOO UNI EN 1SO 14001
IES

ENERGY SAVING INITIATIVES

Energy Management System ISO 50001 N/A
Energy consumption reduction initiatives: In the future.
Renewable Energy Sources N/A
Water consumption reduction initiatives N/A

ENVIRONMENTAL SUSTAINABILITY AND GREENHOUSE GAS REDUCTION INITIATIVES

Global sustainable development goals

Global goal formalisation

The  TRUFFLELAND  project represents a
commitment not only to create a future for the
Italian truffle but through the planting of new truffle
trees, to help create new biodiversity in the
surrounding land, to reforest uncultivated and
abandoned land, and to reduce CO, in the

Environmental policy document

Based on ISO 14000.

Changes determined by sustainability strategies:

In the impact on business processes.
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Purchases and supplies

Primary raw materials used and their origin

The main ingredients purchased are truffles and
mushrooms, which are then processed into
preserved products for industry, retail and food
service. These ingredients come from Europe.

Environmental criteria in supplier selection

N/A

Promotion of action to get suppliers involved on
environmental themes

More and more demand of their suppliers for supply
chain certificates to certify and trace the
sustainability of their entire supply chain.

Adoption of raw material reduction initiatives

The company deals with a product that by its very
nature does not have any particular waste.

Sustainable purchase policy for travel

Video conferencing is the most widely used
instrument. Efforts are made as much as
possible to avoid too many trips and travels
for the sake of energy and economic

Sustainable purchase policy for consumables

N/A

Sustainable purchase policy for food and drink

Water dispensers and vending machines present.
Canteen area present.

Production

Green services/products

The company produces green products.

Product innovations designed to replace dangerous
chemical substances

Not applicable to the company.

Adoption of production process environmental
certification trajectories

N/A

Presence of a document communicating
atmospheric emissions

Authorised but no such documentation is available.

Participation in environmental innovation research
projects

N/A

Waste Management

Recycling and appropriate waste management
improvement initiatives.

Recycling and appropriate waste management
improvement initiatives.

Waste processing and waste reduction initiatives

Waste processing and waste reduction initiatives

Environmental impact improvement targets

Environmental impact improvement targets

Innovation

and research

Investment in innovation and research

Investment in innovation and research

Direct atmospheric emissions reduction initiatives

Direct atmospheric emissions reduction initiatives
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Staff training

Staff awareness raising and training designed to
reduce environmental impact

In the future.

Client relations

Marketing policies designed to highlight product
sustainability.

Communication on all touchpoints relevant to the
target audience.

Relations with local government and the community

Working together with the local council on
community sustainability projects and initiatives

It works in the field of community health care
through the Loreti Foundation, a medical care
centre for anyone who cannot afford the costs of
specialist or instrumental examinations.

Participation in competitive tenders requiring
environmental criteria

N/A

Access to public incentives for green
process/product development

N/A

Membership of business associations and
networks

The company is a member of business associations o
business networks.

Direct joint working with business networks and
associations

The company collaborates with these networks and
associations.

Initiatives and activities in schools

Visits to the company to learn about the truffle life
cycle, from planting in Truffleland to marketing,
curricular  internships in  collaboration  with
universities, scholarships, projects with universities.




